Our
Vision
& Mission

We see a world where
CREATIVITY IS ESSENTIAL
to address the many
challenges facing individuals
and the human race.

OUR MISSION is
to nurture creativity in
every child and every family.
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MEGA Brands provides stimulating
CREATIVE EXPERIENCES
through innovative, well-designed,
affordable and high-quality products.

We will develop a global fan base
for our brands by building
a team focused on customers,
profits and excellence.
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(U.S. $ thousands, except per share data) 2001 2002 2003 2004 2005

Net sales 150,043 188,807 219,691 234,581 407,032
North America 12,770 132,160 138,041 132,744 263,473
International 37,273 56,647 81,650 101,837 143,559

Gross profit 70,022 89,991 102,447 105,922 186,772
46.7% A77% 46.6% 45.2% 45.9%

Marketing, research and development,
and advertising expenses 50,552

Other selling, distribution and
administrative expenses 25,232 29,824 31,014 34,127
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Earnings (loss) from operations 24,572 32,650 43,272 33,277

F
Highlights

Net earnings (loss) 6,048 20,166 28,805 25,177
Earnings (loss) per share
Basic . 0.83 1.07 0.93 135
Diluted - 0.76 0.98 0.86 126
Total assets 106,519 123,694 164,718 184,993 720,495

Net debt 105,896 40,881 32,849 18,965 281,386

Cash from operating activities 13,345 17,244 18,438 21,293 25,041
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